
Investing in 
young entrepreneurs 

To date the partnership has covered Australia, Canada, Kenya, Myanmar, Tanzania and Trinidad & Tobago, 
with scope for further collaboration in Kazakhstan.

Unemployment is a major issue in 
many of the countries where BG Group 
operates, and a major part of our social 
licence to operate revolves around improving 
employment and livelihood opportunities for 
local communities, especially young people 
who find it hardest to find decent work.

To tackle this challenge BG Group 
and Youth Business International 
have formed a global partnership to 
support under-served youth aged 
18-39, improving the lives of those in their 
communities through self-employment. 

Youth Business International (YBI) is a 
network of non-profit initiatives operating 
in over 40 countries which helps young 
entrepreneurs to start and grow their 
own business.

Our partnership with YBI  
will enable us to:
•  Improve business skills of young people
•  Support young people to start or grow  

a business

•  Provide employment opportunities for 
thousands of people who lack the skills 
to work directly for BG Group or in BG 
Group’s supply chain

•  Help grow and strengthen the local small 
and medium-sized business sector 

•  Through job creation and enterprise 
development, BG is responding to 
expectations from communities for 
economic benefits and skills transfer

•  Demonstrate BG Group and YBI’s exper-
tise in supporting enterprise development 
in different contexts



Creating results around the world

MYANMAR
Comprehensive understanding of 
entrepreneurship gained, through 
a national feasibility study.YBI member: Kijana Jiajiri 

Region: Dar es Salaam, 
Mtwara and Lindi

•  In the the first year, the 
programme will support 200 
business start-ups and provide 
training to 400 young adults.

TANZANIA
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YBI member:  Many Rivers

Region: across Australia

AUSTRALIA

YBI has gained a new member 
and initiated the launch of a new 
mentoring programme.

YBI member:  
Futurpreneur Canada

Region: northern  
British Columbia

•  By the end of the project, we 
will have trained over 200 
young entrepreneurs, enabled 
50 young people to set up 
their own business, providing 
loan finance and mentoring 
services to those who need it.

•  Our partnership will also have 
conducted entrepreneurship 
awareness raising activities 
with over 2,200 young people, 
particularly in First Nations 
(Aboriginal) communities 
where self-employment is a 
less familiar concept. 

Exploring opportunities  
for collaboration.

KAZAKHSTAN

CANADA

YBI member: Youth Business 
Trinidad & Tobago

Region: across Trinidad

TRINIDAD  
AND TOBAGO

•  By May 2018, our partnership 
will establish 165 new 
businesses, create an 
additional 300 jobs, raise 
awareness of entrepreneurship 
to over 1,000 young people 
and provide mentoring support 
to 50 young people.

•  By May 2017 we aim to 
establish 130 new businesses, 
create an additional 182 
jobs, raise awareness of 
entrepreneurship to over  
1,500 young people and 
provide mentoring support to 
180 individuals.

YBI member: Kenya Youth  
Business Trust Mombasa

Region: coastal area of 
Kenya, in particular the 
counties of Mombasa, Kwale 
and Kilifi

KENYA

8,000
young people introduced to 
entrepreneurship through 
outreach activities

2,500
young people received 
entrepreneurial training  
and support

1,500
businesses started

2,600
jobs created

Partnership aims



CANADA

•  With a five year support commitment by 
BG Canada, Futurpreneur has expanded its 
operations to northern British Columbia. Through 
the newly established ThriveNorth programme, 
young people have access to skills development, 
mentorship, and the financial assistance 
necessary to start and grow their own businesses.

•  The BG funded programme commenced with the 
ThriveNorth Business Challenge, which received 
over 50 applications from young people. These 
young people are now receiving start-up support 
services from Futurpreneur, and the 12 prize 
winners won expert training sessions, local profile 
and cash prizes of up to CAD$10,000.

TANZANIA

•  With the support of Tanzania LNG (joint venture 
between BG Tanzania, Statoil, ExxonMobil, Ophir 
Energy and Pavilion Energy) a new national 
initiative, Kijana Jiajiri – meaning “Youth, employ 
yourself!” in Kiswahili – has been created.

•  The programme launch took place November 
2014 in Dar es Salaam and since then 
awareness-raising activities in Mtwara, Lindi  
and two locations in Dar es Salaam have 
engaged over 500 young people.

•  65 young people have now begun an eight 
week training course in each of the four locations 
(total 260 people), focusing on business plan 
development, marketing financial literacy  
and building a range of skills that will empower  
young people to start, grow and manage  
their own business.

TRINIDAD & TOBAGO

•  An extensive enterprise study was undertaken 
to assess the opportunities, and feasibility of a 
nationwide youth entrepreneurship  
support project.

•  A three year project will see Youth Business 
Trinidad & Tobago scale delivery and expand 
existing operations whilst brokering and guiding 
young entrepreneurs through an Entrepreneurial 
Information Hub.

KENYA

•  Kenya Youth Business Trust Mombasa is 
enhancing and expanding its operations  
with support from BG Kenya, enabling it to  
reach more under-served young people in 
Mombasa and the south coast.

•  The partnership is enabling KYBT Mombasa to 
provide more business and entrepreneurship 
training courses, loans and group mentoring  
for young aspiring entrepreneurs.

•  To date, 600 young people have attended 
outreach events and 221 have directly benefited 
from a comprehensive training package.

•  43 young entrepreneurs have been approved to 
receive a loan and access to group mentoring 
which will provide essential support to enable 
them to start and grow their business.

KAZAKHSTAN

•  BG Kazakhstan supports an entrepreneurship 
programme run by the European Bank for 
Reconstruction & Development. 

•  We are exploring opportunities for collaboration 
and knowledge sharing to enhance the quality of 
the EBRD programme.

MYANMAR

•  With BG Group’s support, Youth Business 
International conducted a detailed feasibility 
study of entrepreneurship and youth 
development in the country.

•  The study provides a comprehensive 
understanding of entrepreneurship activities as 
well as the broader institutional landscape and 
entrepreneurship enabling environment  
in Myanmar.

•  The study will allow YBI to explore expansion 
opportunities in Myanmar as well as the wider 
south-east Asia region.

AUSTRALIA

•  BG’s support in Australia allowed YBI to expand 
its network with a new Australian YBI member, 
Many Rivers.

•  After conducting a nationwide feasibility study, 
a joint strategy for establishing a national 
mentoring programme and brought about local 
funding for its implementation.

Developing youth 
enterprises and skills 
to create jobs is a core 
priority of BG Group’s 

social investment strategy. Our 
partnership with YBI enables us 
to work with an organisation 
with niche expertise dedicated 
to the pursuit of these goals.

Ramanie Kunanagayam
Group Head of Social Performance  
& Human Rights at BG Group

BG is funding catalytic and 
long lasting change that 
ultimately ensures long 
term local communities and 

youth sustainability, and we 
are proud of what has been 
achieved so far. This partnership 
is establishing itself to be an 
industry-leading cross-sector 
partnership, demonstrating 
BG Group and YBI’s position 
as innovators in the support of 
enterprise development across 
a range of countries.

Andrew Devenport
Chief Executive
Youth Business International



Fatma Omar

The training was really an 
inspiration to me, it gave 
me the motivation and I 
developed self-confidence, 

telling myself that  
I can make it.

Fatma Omar

Twenty two year-old Fatma Omar is the 
founder of Thumash Boutique & Salon, which 
sells clothes, shoes and beauty products in 
the historic Old Town of Mombasa, on the 
Kenyan coast. She started the business thanks 
to a business and entrepreneurship training 
course, and financial support fromYBI’s 
member, Kenya Youth Business Trust Pwani.

My job is about finding and nurturing 
hope. As CEO of Kenya Youth Business 
Trust Mombasa, I spend a lot of time 
working with young people who have 
very little opportunities, and are 
struggling against barriers such as 
poor education and radicalism.

Across the entire coastal region, the need 
is great. Only 25% of those in primary 
education will pass the exam to attend 
secondary education, which results in 
thousands of children with literally nothing 
to do. They cannot officially get employed, 
if they ever do,  until 18, and so many of 

them fall into a life of crime and drugs or 
risk being radicalised by Al-Shabab, an 
extremist organisation operating in Somalia 
but with a network of cells in Kenya.

By the time we start to work with them, 
young people have had a lot of their optimism 
squeezed out of them, and they may have 
very little hope that they can find work. But 
many of these young people do have the 
potential to become entrepreneurs, and it’s 
our job to find these young people and provide 
them with the support that they need. 

Many young people come to us thinking  
that they just need a loan, but finance is 
far from the most important ingredient 
for business success. Indeed, easy 

provision of finance can cause problems 
- if someone thinks that all they need 
is money, and they get the money, and 
the business fails, then what little hope 
that they had will be squashed. 

Instead, we need to show people that it’s  
the know-how, and the attitude, that is  
more important.

We are now entering our second year  
of partnership with BG Group, and have  
great plans for the next 12 months, to  
give many more young people the tools  
to launch their own business and  
break away from the notion that it is  
someone else holding them back 
from achieving their dreams.

Case studies

Nathan Hoffart

Not only did ThriveNorth 
fuel my passion to grow 
my business, but also the 
networking and mentorship 

opened me up to the productive 
activities that are unleashed  
by the free-enterprise system.

Nathan Hoffart

Nathan Hoffart won the Social Enterprise 
category at the ThriveNorth Business 
Challenge, one of the first activities under 
a partnership between BG Canada and 
Futurpreneur Canada, YBI’s member in the 
country. Nathan was recognised for his  
idea to set up a speech therapy business 
and will now receive start-up funding and 
mentoring support to help him on his 
entrepreneurial journey.

CANADA

Finding hope and supporting  
self-employment in coastal Kenya

KENYA

Abdulalim Swaleh, CEO, Kenya 
Youth Business Trust Mombasa

NORTH WEST  

BRITISH COLUMBIA

OLD TOWN OF MOMBASA



Contacts:
Philipp Essl, Sustainable Development Manager, BG Group:
philipp.essl@bg-group.com

Rowena Humphreys, Partnership Programmes Manager, Youth Business International:
rowena.humphreys@youthbusiness.org www.youthbusiness.org


